RSL Victoria partners up with TorchMedia and
Metro Trains Melbourne to honour ANZACs
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The Refired Servicemen’s
League of Vicloria is
launching a new campaign
via TorchMedia and Metro
Trains Melbourne which
honours the 100th
Anniversary of ANZAC Day

% CENTENARY OF GALLIPOLI The train wrap decal
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TR svppeisaan gl g L promotes the ANZAC Appeal,
an initiative by the RSL to
raise money for returned
servicemen by selling
badges. The badges are in
the shape of the iconic Rising

Sun emblem which has been used for years by Australia’s armed services

The campaign has been designed to communicate with hard-to-reach commuters, to remind them ofthe
importance of the centenary date. TorchMedia and Metro Trains are providing the media space for the
momentous day, with the train campaign running for 2 weeks

Peter Smith, manager of fundraising appeals for RSL Victoria, is confident the new Metro Trains campaign
will help boost donations, particularly among young Australians.

Says Smith: “For almost 100 years, the ANZAC Appeal has been raising funds for Australian servicemen
and women when they are in need. It's important we ensure the spirit of the ANZACs stays as strong for the
next 100 years, and beyond. People can lend a hand and show their support by buying an ANZAC badge
and wearing it with pride or donating online at www.anzacappeal.com.au.”

Says Marty McConnell, Business Development Manager at Metro Trains Melbourne: “Partnering with RSL
Victoria for the centenary is a powerful way to promote the ANZAC Appeal among Melbourne’s large
commuter audience.”

Kirsty Dollisson, general manager of TorchMedia, said that Media consumption habits are changing and
we'Te seeing a shift away from fraditional TV and print advertising. Out-of-Home is going from strength to
strength benefiting from this shift, providing an ideal channel to spread the word about the ANZAC Appeal
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Online Media Strategist. Planner and
Buyer, Sportsbet.com.au

Senior Applied Technologist, FINCH

SEO & SEM SPECIALIST, Priori
Appointments

Creative / Designer, Jack in the box

Mac Operator, North Sydney

SNR COPYWRITER Sydney $130K,
Clerehan

Super-duper Digital Team!, Hartas &
Craig

Senior Art Director, BCM

Senior Copywriter. BCM
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Account Director, Right Angle Studio
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SAMI/AD role - seeking an Aussie suit
for this Singapore role!, Luminoso

Senior Designer {packaging focus) -
Design Agency, 3rdeye Recruitment
& Talent Management Agency
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South Australia Tourism appoints Sugar8Partners New
Zealand as its new digital agency pariner

Toyota USA fuels the Toyota Mirai on bullsht in a brand new
online campaign via Drogas, New York

Defence Housing Australia turns to television for the first time
in a campaign via McCann Sydney

MADC presents speaker session with McCann Melbourne
MD Adrian Mills on Thurs_Apr 30

Pandora web film asks. could children recognise their own
mother without actually seeing her?

Gawen Rudder: A salute to Stan Freberg

Four members of the ex-Grey Canberra office launch new
agency start-up Nation, Canberra
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Colider creates collateral for artist Fiona Hall's latest
exhibition for the 56th Venice Biennale




